


This is the 6th year that we have run The Stackies as
an awards contest that invites marketers to send in a 
single slide illustrating their marketing stack — the 
collection of martech tools they use and the way 
they conceptualize them together as a whole.

Although we award trophies for a few winning entries 
for the ideas they shared, any stack that works for the 
team who uses it is a winner where it really matters.

But through this contest, the martech community at 
large also wins, by learning from the many examples 
their peers so generously share. A big, big thank you 
goes out to everyone who contributed.

In support of this initiative, the MarTech Conference is 
donating $100 for each stack submitted — $5,100 for 
all 51 entries — to the non-profit Girls Who Code.

Scott Brinker
@chiefmartec








































































































