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The Composable MarTech Stack
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Serverless Orchestration Platform
Headless Headless Headless Headless
Content Search Personalization Commerce
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Tag Digital Consent Privacy CX ibili
Mgmt Analytics Mgmt Mgmt Listening Accessibility
Customer Marketing Social SE Chat and Collaboration
Data Mgmt Automation Media Tools SMS Tools
Digital Asset Enterprise Contact Social
CRM CMS
Mgmt Search Center Media
Data Document Workflow Business Integration HR
Warehouse Mgmt Intelligence Systems Systems

Advantages:

Faster go-to-market
Operational independence
Extend legacy DXP value

Shift focus to CX outcomes
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A decoupled, composable architecture
seamlessly integrates diverse marketing
technologies including monolithic
platforms, all-in-one digital experience
platform (DXP) suites and MACH
(Microservices-based, API-first, Cloud-
native SaaS and Headless) technologies.
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Creating the right martech stack is essential to the

success of growing our happy & healthy customers.
We work like a giant tree where each part plays an
essential role to the overall development and growth.
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Integrate’s Martech Map
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BRIDGING THE Merkle’s Technology Stack is built on six key pillars that support

connected customer journeys. Each pillar features technologies that 'EXPERIENCE
CUSTOMER enable capabilities for customer centric moments. s oy
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Nationwide’s capability and technology stack
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Lead Development, Acqusition, Engagement & ABM Search Engine Optimisation
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Marketing
Technology
Stack

©e

Marketing Performance

11908 % A unwwWod

. (keting Management

Consent & Preference Management

Marketing Reporting, Profiling & Tag Management Content Creation

00000060 CEYFL T

Marketing Intelligence & Data Enrichment Content Presentation, Curation & Storage

0000 ©Oe66D
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Harvesting Growth Responsibly ~ $sas

A productive customer journey thriving on best-in-class martech

Marketing Data and

Governance, Compliance Enhancement
q SEO and Metrics o~ Sl and Privacy 20N .
The.Horlzon Scre@ming! Visualization, Marketing 9 ® Calibre ) e TrustArc Akismet qualtrics.‘” LEEETE Slldo
Bw!dmg on tech success to SE§3USH T e lhites el hghillee e \VVe) Ty Siteimprove
deliver on customer needs. ahrefs METRICS Google .

S8y

A

s N

e T4

Awareness and Consideration Land : . Expand-Renew
We understand the market. 04 We solve specific We get the most out of our tech investment. We have extended

business problems. martech
capabilities
Social Media Monitoring ( ' ‘ and maturity.

and Marketing
)
) & drightcove ‘

Solf@ ® A'd:,‘e .

‘WORDPRESS

P
sprinklr Buzzsumé®

CVENT
CONNECT

Advertising Email and MRM, X
Personalization .
Public Relations and Marketing SMARTLING Event and Webinar
Automation SAS" Cust igence Community, Advocacy
Content and Chat

and Influencers



Marketing Technology Stack as of April 2023

QuickBooks
Online

IV (G} in

* travelocity

® Ensure Client Success e

® Digital Platforms @ £} DepositFix

FLOORF#RCE 2. HubSEdt

Z

* MARKETING NOW «

Google
o @ @ Search Console
o «£ B © F 2 2 HubspPt
COMMERCE DEALERHQ.COM - - N . t Orl Optimizatic

: (%) (] =]
e Collaboration °

@ HubSpot CRM u * Microsoft Teams o

N oogle Meet
‘ é Google Forms Zoom
¥

Dropbox

® Communication e ﬂ

m n u @ Paperform

7 ActiveCampaign >

Q Storemapper &\ Google Ads

@NCR  NCR CUSTOMER CONNECT

€ HubSpot CRM
@ 7rellor

£ ClickUp ® Run the Business ¢

i+ MarketMuse

4 ahrefs

o HyperWrite @
a C% @ grammarly
SCREENCAST © MATIC . LN\
‘.

visme



Stacklr gives you an individual visual stack!
There are over 4,000,000 permutations to a Stacklr assessment, so each stackis unique.

'StaCk_l_r. MyScore  OrgScoring  Resources  Community  Software Clients  Jobs r th@test.com
I'm a Growth Marketing

My Stacklr® Score: - n M«‘:nagér in admediurr;-tsiZ:;i
enterprise an my aCKIr

335U S - Scorecard is my visual stack.
Post Certificate ﬂ A
My scorecard illustrates my

stack  experience across
Attraction Engagement Analyst Stl'ategies, functio nS, tools’
expertise levels and roles.

pat
Management, ' Ad-Promo
Vi
Social

o Management
—.Commerce-Sales

' Exp-Content

Data

Google Ads Adobe Mark... Hootsuite Adobe Cust., Eloqua Mar..
VR R i & &

' 8. 0.8 LB B 8.

e S
1 0 0 .

Salesforce... Sprout Soc. Klaviyo Datasphere
e

+* % W & + % % % & & 4 4 4 +* % % % w % W W Y % W W
o 6 & . 6 6 6 ' .0 & ¢ B B & 0 6 6 B 6 6

Pardot GetSocial SEMRush Salesforce...
<+ 4 A
w7

Stacklr.com Pat. Pend.




Syngene | smartech Stack

Futting Science to ‘Work

Our Stackie submission this year is inspired by the Oscar o
and Golden Globe winning song ‘Naatu Naatu...” from a - rl
the global box office hit ‘RRR'. P .04 Marketin g & , : h.
It showcases the tango between sales and marketing P .0' i .o.
stacks (SMartech) to create B y E .
.. 0. ..
. J ) SpyFu e
Relevance Y s -
: o B2 Microsoft %
. -, .
O of Content (messaging and value proposition) 1 :. BuzzSume® '..
a
O and Campaigns (right target audience) B : Alpha H
: 5 1L SEMRUSH :
v »
Fl 2 ’ fullstory .
H H @ GlobaiData .
O Use of right Channels . . - ) M
. . L zymewme” .
iy Liaostl ;
Revenue ¢ N e inire J
® . zoominfo .:
O Nurturing the target audience through the buyer's .o. .0. HubSpit (W) wesmnarsam .o.
journey of brand Cognition, Conversation and finally ° % P X O informa m N CPhI g
sale Conversion . e ' fullstory o
. Y o Lo Tacy] n Conrr »
*. e [ R N P ’
and optimizing all efforts via feedback loops and B s e iy aaf i . e o
- *, & -
analytics ( ) * . .
- .. r & o
.o. : e ___ Automated }'{'?'.";l-l" ) Zapier o’
B . 5 a®
&
B
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., TheMathCompany

Curating
buyer’s journey
at every stage.

Awareness

Familiarizing buyers
through Owned / Paid / Earned
and Shared mediums.

Interest

Nurturing buyer's interest

via E-books / Whitepapers /
Landing Pages / Social Media /
Paid Media / Emails, and more.

SEMrush
Zoomlinfo

‘ Google

Meta Ads
Emails

Google Ads
LinkedIn Ads
Twitter Ads

HubSpot
Google Tag Manager

Decision

Enabling buyer's decisions
through tools like

Success Stories /

Discovery Calls / Workshops /
Demos, and more.

HubSpot

Google Analytics 4
SEMrush

Canva
Spotify
QuillBot

Figma
Stripo
Fiverr

Freepik
HubSpot
Anchor

Camtatia
Wordtune
Grammarly
ChatGPT-3 | Adobe Suite

Apple Podcast
StreamYard
Peppertype.ai

Envato Elements

1
’

Purchase

Helping clients with
Onboarding /

Service Experience Designing /
Adoption.

Hivebrite
Bootstrap

Loyalty

Ensuring advocacy
through Testimonials /
Executive Council Membership /

Linkedln | ZoomInfo

HubSpot

HubSpot Sales
Monday.com
LinkedIn InMail

Viva Engage
Microsoft Teams
Outlook

Jira

CSS JavaScript
Internal CMS

Django (Python)
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Welcome gate | Our starting point

Solar Plant | Data powering the town

Mall | Persona\izing your experience

Chamber of Commerce | Marketind for businesses
Warehouse | Managing our data assets

Cinema/ Events | Hosting events & webinars
Library | Storing our resident information (CR

Bar | Our \ocal watering ole

Agency | Spreading our marketing message

Golf course | Living the retirement ream!




Al AUDIO AND VISUAL T VWU |

MARKETING

WEBSITES +
LANDING PAGES

TOOL STACK

Marketer, meet the machines. The Al tool stack helps
marketers arrive at their objectives faster, with fewer
resources, and with better outcomes.

Presented by @ unbounce

OPERATIONS

S

SheetAl Mem

Describe what you want in The world's first Al

plain English, and watch the -powered workspace that's
magic happen in your personalized to you.
spreadsheet.

Beautiful.ai

Beautiful.ai jumpstarts your
presentations. It's easy to
start, finish, and impress in
no time.

Murf.ai
Go from text to speech with
a versatile Al voice generator

Synthesia
Create professional videos in
15 minutes

SALES +
SUCCESS

Native
Your partner for seamless

communication across
languages.

.j

Jason Al
B2B sales assistant
powered by ChatGPT

i
S

Intercom

Fin is an Al bot that
accurately and immediately
answers customer
questions

@o

Dialpad

Dialpad Al delivers an
accurate, Al-curated
synopsis and next steps
after every call or meeting.

DALL'E2

Create realistic images and
art from a description in
natural language.

Canva

Watch your words and
phrases transform into
beautiful images.

Otter.ai

An Al meeting assistant that
records audio, writes notes,
and generates summaries.

Browse.ai

The easiest way toextract
and monitor datafrom any
website.

RESEARCH

@) ©

Chat GPT

response.

Trained to follow an
instruction in a prompt
and provide a detailed

Unbounce
Al landing page creation
and optimization.

The.com

A website automation
platform for generating web
pages at scale.

Durable
Start a website quickly with
Al

+

Smart Copy
Generate marketing copy in
seconds.

COPY + TEXT

Notion.ai

Access the limitless power of
Al, right inside Notion.

G,

Grammarly

Unblock your ideas and
enable accelerated
productivity

20
23

Al Marketing Stack V1.0
mERRI N0

OUNCE

Al MARKETING TOOL STACK UNBOUNCE

Al MARKETING TOOL STACK

.

UNBOUNCE

Al MARKETING TOOL STACK

UNBOUNCE

Al MARKETING TOOL STACK




CUSTOMER INTELLIGENCE Linked ] Sales Navigator DATA INSIGHTS PEGA

Platform

Adobe
DEMAND GENERATION u Marketo  Linked [} Sales Navigator ~ [8] Demandbase

Engage Manager

‘Q Adobe
Experience NEXT BEST ACTION

Adobe Adobe
Target Experience DIGITAL CONTENT MANAGEMENT

Adobe

DIGITAL & EVENTS B Experience B ?:;;Zet Webinars & Events Uberfl'p @ » Seismic CONTENT PERSONALIZATION
Manager HIGHSPOT

ADS & PROMOTIONS oeplay& @ Search Ads 360

D © outreach
Adobe

IVR B Marketo O\IdOE? :

Platforms Engage orkfron

ik
SYSTEM OF INSIGHTS Y Q g;%ﬁ?,'f oaTa sciEnce LOOker ( o ’
+ableau Experience Q
Platform LN, =\ PEGA A NEXT BEST OFFER
PEGA
Adobe Adob
CUSTOMER EXPERIENCE u Exporence u Adobe  Medallia _ _
Ordering  pyjgitq| My Business - quoTING & ORDERING
System app
o Adobe I
CUSTOMER JOURNEY ANALYTICS Experience Bnaiice =
Platform nalytics Google Analytics. . ’Q
Data Insights o Outreach
Linked [ Sales Navigator

A stack built to make smarter decisions with data and Al.

LiveChat LIFECYCLE MARKETING

PEGA BUYER INSIGHTS

Every step of the Verizon journey starts with customer data and insights only Al can
provide. From sales to service to customer experience, we use the best data available
and the most advanced artificial intelligence to help our customers and our business Customer Advocacy & Customer Reference
experts power and uniquely personalize every interaction.

Manager Engage

verizon’

business

Adob Adobe
B Ex:ereience B Marketo u ?:2]: o Outreach &£Bu0S SYSTEMS OF ENGAGEMENT



The Washington Post

WaPo Martech Stack

WaPo Reader’s CX Journey

@ WaPo Programs

START

o ian
Pert

T

= ¥
= {0

Discover WaPo Content, Live Events, and Programs

Deliver WaPo Experiences Wide & Deep

GAGING PRODUCTS

HOMEGROWN TOOLS

{8} Content Management System (CMS)
& Email Service Provider (ESP)
(@ Photo & Video Journalism Libraries
PRODUCT MANAGEMENT

© Jira Software

Engage with WaPo Content, Live Events, and Programs

Nurture Readers & Deepen Engagement

wy

New to The Post2
Register and get
7 days free.

REACH AUDIENCES

CHANNELS
) Website 2] Mobile App & @
5 Email Newsletters § Podcasts
SOCIAL MEDIA

facebook Google
Linked il ‘]wstagmm BE \Microsoft

@ reddit ¢ TikTok  EVouTube
DMP EVENTS

®rermutive  splash

SEARCH ENGINE OPTIMIZATION

CX & PERSONALIZATION

corp
Y= ActionlQ
HELPDESK

][ zendesk

2\ Homegrown Tools and APls

Sports -

= O adingn ot 2

Welcome!

Explore more
categories

For You

Become a Loyal WaPo Reader

Welcome Experience & Continued Customization

WP newserint 2

(l

In 2022, here's
what you've read

{UpNEWSPRmT _r—?;r
. —
9,11 1,833

-

1\‘{\\\\

Look to WaPo as a Trusted Source of News ~

Consistent Optimization o

ANALYTICS & REPORTING

B Google Analytics b Looker

iy +ableau aWws



@ WHITE CAP Tools and Tech that bring the White Cap experience to every contractor in America
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Advertising
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marketingcloud ~ Sproutsocial

Google Ads » leoomreach
@ ﬂ - 4»FormAssembly
| Linked[fJacs < D e
B»N, SWISTIA
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v as® Google DODGE 2ees 451
ORACLE !m Power BI @» Data Studio = ANALYTICS SQL Server
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Adobe" Creative Cloud™

@ workfront «
Agilicy {8
Q zoom «
&) bynder

7 wrike

Google[ |

‘ Merchant Center

@ SpyFu

Google
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Creating a Sustainable Strategy

Planting the seed

(Awareness)

Watering the soil

(Consideration)

Developing the roots

(Purchase)

A MarTech Stack Designed for the Customer

Bearing Fruit
(Experience)

Content & Experience Engage/Nurture Accelerate

6 DI"UpQI“ o Google Tag Manager
W Marketo WIN24 orift

%) SMARTLING quaItrics.""‘ ?Figmc
4sense  Salesloft.

=WISTIA #' higher logic

Promotion Sales Enablement
A Google Ads [ sproutsocial
facebook Linkedff] @ YouTube ‘ STOVA ':l@y @ HIGHSPOT
é4sense Y
Organic

ahrefs & G Coode

Data Enrichment & Management

SPAC Research

| &) IMPARTNER |

dunQbradstreet 72 zoominfo  bombora ) C5lcrown  crunchbase @ 'eanData

Operations Compliance

== descript 5t slack
trint ~.monday...

TrustArc

Advocacy

< Capterra R TrustRadius .ll Google Analytics - Amaron

AR Gartner

2
il CROWD & Googl
FRRHITEIE T Gl Sﬂ??kzs‘?gm = DataStudio
Client Relationship
. 0 h 7 hotjar @ BrowserStack
Gainsight _
9 (B3 Testing < g&ﬁngilz‘i
Predictive
@cravon  Gov@pend 6serse

55,
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YELO M MarTech Stack , THE STACKIES 2023

(Y FRNGR

>

Acquisition > Engagement > Booking/Sales > After Sales/Loyalty

Ff:::‘::::;. ______________________________________________ Google Analytics
Tiktok Ads | =k e e m m m e e e - Google Tag Manager
Ad Platforms & AdTech S e tan Tenag
i ST N @000 | Lo o e s de e s e mlie e S Oracle Infinity Analytics

Google DV360 Appsflyer

Bigquery

ome Grown |
Website & Ap N
\vl

(_ - R—— Supermetrics
Segmentation

Per lizati (_ l

R - _) Customer Lifecycle Journey

Looker Studio

Oracle Maxymiser

4 Data Partners b -

Home Grown CRM

Home Grown Core Home Grown Core
Operational System Operational System
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